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The world has learned much about 
Downtown Dallas over the past two 
years, but among the most important 
lessons is that this is a resilient 
community full of resilient people. 
 It is no accident, no stroke of luck 
that we faced historic challenges—a 
global pandemic, social unrest, a 
crippling winter storm—and came out 

even stronger on the other end. 

 Residents, property owners, 
developers, planners, elected officials, 
and many other stakeholders have 
worked deliberately over the past 25 
years to build a City Center strong 
enough to drive and sustain economic 
development in this rapidly growing 
region. There is no magic formula 
to do this, but there are lessons we 
take from our city’s past and from 
successful urban cores across the 
globe. 

 That is why at Downtown Dallas, 
Inc. (DDI), we work every day to 
build complete, connected, and 
inclusive neighborhoods, with great 
residential options, job opportunities, 
schools, open spaces, pedestrian-
friendly activities, and a balanced 
transportation network. That is the 
vision of our 360 Plan, the strategic 
document for Downtown authored by 
DDI in coordination with dozens of 
partners and twice endorsed by the 
Dallas City Council. 

 What we are seeing in Downtown 
Dallas today is the beauty of what 
can happen when a plan is put into 
action and a vision becomes reality. 
Consider that not a single major 

Downtown project was derailed by 
the events of recent years. 
 An unprecedented $4 billion in 
ongoing or recently completed 
Downtown private development 
includes AT&T’s $100 million 
Discovery District headquarters 
campus, two new priority parks (with 
two more on the way), the reborn 
historic East Quarter neighborhood, 
and the $465 million redo of the 
former First National Bank, The 
National, now home to luxury office, 
restaurants, retail, residences, and the 
Thompson Dallas hotel. 
 Nearly 350 new residential units will 
come online in the months ahead to 
serve a Downtown population that 
grew from a few hundred people in 
the 1990s to more than 13,000 today. 
We now offer more than 250 places 
to dine, drink, and shop, with dozens 
more on the way. 
 DDI’s national economic 
development campaign, Between 
Now and When, is also bearing fruit, 
with interest in corporate relocations 
here on the rise, as detailed in the 
forthcoming pages. 
 Our team of planners and economic 
development experts is also 

deeply engaged on transformative 
projects related to bike lanes, 
parking, highways, light rail, and our 
convention center. We are proud of 
our decades-long partnership with our 
residents, business owners, and City 
officials that ensures our seat at the 
table for all major Downtown policy 
decisions. 
 From the West End to the East 
Quarter and the Farmers Market, the 
Main Street District to the Arts District, 
development is taking shape that is 
reconnecting the fabric of our urban 
core, making it more walkable, more 
vibrant, and more welcoming to all. 
 In the following pages of this 
special Downtown edition of the 
Dallas Business Journal, you’ll read 
about all of this and much more. We 
look forward to seeing you around 
Downtown. 
Sincerely,

Kourtny Garrett  
President & CEO  
Downtown Dallas, Inc.

A DOWNTOWN VISION BECOMES REALITY
Downtown Dallas
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A DOWNTOWN VISION BECOMES REALITY

We are dedicated to providing a safe and 
healthy work environment for companies 
and their employees.

We were recently awarded the nationally 
recognized UL and Fitwel Certification for 
our focus on providing:

BACK TO

BUSINESS
AT

HEALTHY INDOOR  
AIR QUALITY

TOP-OF-THE-LINE  
SAFETY PROTOCOLS

Return to work at Bank of America Plaza!
Office space available 2,000 SF to 300,000 SF
BAPLAZA.COM

Joel Pustmueller
+1 214 438 1596

joel.pustmueller@am.jll.com

Russ Johnson
+1 214 438 1586

russ.johnson@am.jll.com

CONTACT US TODAY FOR ADDITIONAL INFORMATION
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Every day we see more evidence that our City 
Center is better positioned than any other 
market in the country to emerge even stronger 
from the ongoing challenges of the pandemic.
  Downtown Dallas, Inc. is the go-to resource 
for exclusive Downtown market information.  
On an ongoing basis, we provide analysis and 
insights within our State of the Market Report 
to span the multifamily, commercial, office, 
hospitality, retail, and restaurant sectors. The 
report provides updated data and information 
to aid in the continued realization of the great 
vision that is Downtown Dallas. The full report 
may be accessed at www.downtowndallas.com/
stateofthemarket. 

A THRIVING DOWNTOWN, BY THE NUMBERS
LIVING: 
• 13,000 residents in the Downtown core
• 88,000+ in the City Center
• Stabilized properties remain 90%+ occupied 
• Almost 350 units currently under construction, opening in 2021 - 2022
• 120 acres of parks with two new Downtown parks on the way 

(see page 11 for more details on Downtown parks)

COMMERCIAL REAL ESTATE: 
• Downtown Dallas is one of the largest employment centers in North Texas, with 

135,000 employees 
• Downtown is one of only four (4) submarkets that reported positive absorption  

in Q2 2021 in DFW
• Over 735,000 square feet of office leases executed since January 1, 2021
• $4 billion of private development underway
• 86 acres of developable land
• 29 hotels with more than 9,000 rooms
• See page 7 for more details on new and noteworthy projects

RETAIL/RESTAURANTS: 
• Over 40 new restaurants have opened since 2020, with 25 more on the way
• Downtown retail rental rates have steadily risen and stand at an average of 

$24.80 – an increase of $4 from the previous quarter
• 180 places to dine and drink + 70 places to shop

Downtown Dallas  /  State of the Market  /  2021 Q2 Update

Downtown Dallas

ABOUT DOWNTOWN DALLAS, INC.
Downtown Dallas, Inc. (DDI) is a 
private, nonprofit 501(c)(6) organization 
that serves as the primary advocate, 
champion, and steward for Downtown. 
Since our founding in 1958, DDI has been 
the only organization solely dedicated 
to the center of our city, with a mission 
of stimulating a vibrant and sustainable 
environment, improving infrastructure, 
enhancing economic competitiveness, 
creating a culturally inclusive urban 
center, and fostering innovation in every 
aspect of the urban experience.

 DDI keeps Downtown clean and safe 
through our key operations teams - our 
DDI Security, Clean Team, and Homeless 
Outreach Team. Read more about them 
on page 13. 

 DDI is funded through two primary 
sources.  One is the Downtown 
Improvement District (DID), an 
assessment on properties within “the 
freeway loop” through a property owner 
and City of Dallas approved public 
improvement district (PID). The second 
is membership, which supplements core 
improvement district funds and enables 
the organization to engage more deeply 
in advocacy, economic development, and 
marketing initiatives. Members represent 
the commercial and multi-family property 
owners, major corporations, and many 
small and emerging businesses that are 
passionately driving the exponential 
growth within the city center of Dallas.

DDI is also affiliated with the Downtown 
Dallas, Inc. Foundation, a 501(c)(3) 
organization that engages in charitable 
projects which further the DDI mission, 
with particular focus on “kids and parks.”
ABOUT THE DOWNTOWN 
IMPROVEMENT DISTRICT
In 1992, DDI and its members worked 
with the City of Dallas to create the 
Downtown Improvement District, to fund 
vital services and visible improvements 
that are supplemental to City of Dallas 
standard services.  It was recognized 
then, and holds true now more than ever, 
that the dynamic excitement in an urban 
core necessitates additional attention to 
the public spaces we all share. 
 Public Improvement Districts in the 
State of Texas are funded through 
an assessment on real property in a 
designated geography and are governed 
by the City of Dallas and property 
owners who pay the assessment (rate 
payers). DDI manages the DID on behalf 
of rate payers and the City. The DID 
rate of assessment is 12.9 cents per 
$100 of value. The geography is within 
“the freeway loop” of I-30, I-35, I-345, 
and Woodall Rodgers Freeway, which 
equates to a 1,000-acre service area. 
 Every five to seven years, the DID is 
required to be “renewed” by a petition 
of owners. In 2001, 2006, 2013, and 
2020, property owners overwhelmingly 
supported the renewal of the PID in an 
effort to keep Downtown Dallas clean, 
safe, and beautiful. 

WHO WE ARE 

Follow DDI

#mydtd

DDI KEEPS YOU INFORMED
DDI is the leading source for news 
and information about all that is 
happening in and around Downtown. 
The organization provides regular 
updates about new businesses, 
commercial real estate, parks, events, 
public policy, and much more. 

SUBSCRIBE
DDI distributes a growing menu of 
email newsletters to keep residents, 
workers, business leaders, merchants, 
and other key stakeholders informed. 
 Our newsletters keep subscribers 
updated on news about current 
developments, economic 
development progress, COVID-19 
resources, key policy changes, 
and good news about member 
companies.  
 We tell the story of Downtown 
through the eyes of those who live, 
work, play, and visit our urban core. 
Visit www.downtowndallas.com and 
click on ‘Signup for Updates’ at the 
bottom of the page. It’s the one- 
stop-shop for all things Downtown. 

CONNECT WITH US
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HILLWOODURBAN.COM

DELIVERING OCT 2021

An Elevated Experience for the 
Modern Workforce in the Heart of Dallas
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Downtown Dallas

PROJECTS TRANSFORM THE CORE

THE EXCHANGE HALL AT THE AT&T 
DISCOVERY DISTRICT 
DFW’s most anticipated food hall is welcoming visitors 
to drink and dine at 17 best-in-class eateries. Diners are 
invited to grab their food and have a seat at a table, 
grab a drink at the Hard Shake Bar, or recline outside 
on the grass and sip and chew while enjoying the 
district. For table service, head upstairs and enjoy a 
contemporary take on Japanese cuisine at Ichi Ni San 
or the Texas-inspired brasserie menu offered at Ounce.

Downtown Dallas developments have persevered and continue to perform well upon opening.  With the last of our vacant 
structures reborn, we start a new story with new ground up development. Explore some of the projects behind $4 billion in 
private Downtown development. 

NEW + NOTEWORTHY 
DEVELOPMENTS

NewPark Civic Center

508 Young Civic Center

Field Street District West End

Field Street Tower West End

Pearl Street Lofts Farmers Market

The National / Thompson 
Hotel Main Street District

West End Square West End

East Quarter East Quarter

Atelier Dallas Arts District

AT&T Discovery District Main Street District

Cortland Farmers Market Farmers Market

JW Marriott Dallas Arts District

300 Pearl East Quarter

Carpenter Park Main Street District

The Galbraith Main Street District

Dallas County Records 
Building West End

Harwood Park East Quarter

UNDER CONSTRUCTION

RECENTLY COMPLETED

ANNOUNCED

JW MARRIOTT
Currently under construction on Ross Avenue, Sam 
Moon Group’s JW Marriott will be perched atop the 
garage at 2000 Ross. The 275-room luxury hotel will 
feature resort-style amenities including a rooftop 
pool deck & bar, lobby bar, market, 3-meal restaurant, 
club lounge, grand ballroom, and a variety of meeting 
spaces. This project will be complete in 2022.

THE EAST QUARTER/300 PEARL
Todd Interests has continued to enhance the east 
side of Downtown. Creative office spaces are already 
occupied by cutting-edge companies like Dialexa and 
OrderMyGear. Lighthouse Dallas now occupies the 
46,500 square foot former Masonic Temple. Additional 
development continues at the landmark Magnolia Oil/
KLIF building, and it will feature two new restaurant 
concepts from Nick Badovinus.
300 Pearl, opening in 2022 will feature 336 
apartments, 200,000 square feet of Class A office 
space and 25,000 square feet of retail. 

THE GALBRAITH 
Currently under construction at 2400 Bryan, this 
multifamily project from Matthews Southwest will 
house 217 mixed-income units and 12,000 square feet 
of retail. The property is located next to Matthews 
Southwest’s Dallas High School redevelopment and 
DART’s Pearl/Arts District Station. The Galbraith is set 
to be completed in fall 2021.

For a complete list of new and planned projects in 
Downtown Dallas, visit downtowndallas.com/business.
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Less than a decade later, the world’s 
leading telecommunications company 
planted its flag in Downtown Dallas 
in a huge way, investing $100 million 
to upgrade its campus with the AT&T 
Discovery District as a centerpiece 
attraction for all to enjoy.

 The district, which opened in 2020, 
is among the hottest new Downtown 
destinations, where technology, culture 
and entertainment combine to create 
unique sensory experiences. From 
April through the end of June 2021, 
a total of more than 600,000 people 
visited. The daily average was more 
than 6,600 people, even though many 
large Downtown employers had yet to 
bring all of their employees back to the 
office.  

 “The district is enhancing the way 
people live, work, and play,” said 
Marcus Hagans, associate director 
of brand experience for the AT&T 
Discovery District. “It is making 
AT&T a top place to work in Dallas 
while reinforcing our commitment to 
support the Dallas community.”

 This is a place where you can grab 
gourmet waffles for breakfast as you 
take in Saturday morning cartoons 
with the kids on the massive 104-foot-
tall Media Wall. 

 It is a place where you can go for 
an after-work brew with friends, 
while live music plays from inside the 
30-foot-tall Globe featuring 300,000 
LEDs. 

 It is a place where you can dine at 

a food hall, The Exchange, unlike 
anything Downtown has to offer, 
including two floors, 16 restaurants, 
two bars and menus that offer sushi, 
pizza, fried chicken, tacos, noodles, 
and much more. 

 And, of course, it remains a place 
where you can go to service your 
phone or order AT&T TV or HBO MAX. 
The AT&T Experience Store features a 
variety of entertaining and interactive 
exhibits. 

 The district also serves as a key link 
between neighborhoods, including 
the Main Street District, the Civic and 
Government Center that includes City 
Hall, and the Farmers Market. 

 “It has truly infilled a key portion of 
Downtown that sorely needed it for 
quite some time,” said Downtown 
Dallas, Inc. President & CEO Kourtny 
Garrett. “AT&T should be forever 
applauded for the decision to invest in 
Downtown with enhanced walkability, 
connectivity, and vibrancy in a critical 
area of our urban core.”

NOW OPEN IN THE DISTRICT

Downtown Dallas

AT&T POURS $100 MILLION INTO HQ CAMPUS
AT&T’s decision to relocate 
its corporate headquarters to 
Downtown Dallas in 2008 was 
one of the pivotal moments in 
the rebirth of Downtown. 

Just a few years ago, the Masonic Temple at 507 
South Harwood Street sat lifeless, with no obvious 
signs to most passersby that it had once served 
thousands of North Texas Masons. 
 For about a decade, the 80-year-old historic 
structure was vacant, making it just the right type 
of attraction for an organization that has made it 
part of their signature to bring vacant and historic 
Downtown Dallas structures back to life.
 In 2018, Todd Interests, along with partner 
JPMorgan Asset Management, bought the 
three-story building and set out to renovate it 
as part of the development of the East Quarter 
neighborhood. 
 Fast forward three years, and what is now 
dubbed Lighthouse Dallas is one of the newest art 

and culture venues in the city—with an inaugural 
exhibit that drew tens of thousands of visitors in 
just its first few weeks. 
 The Immersive Van Gogh Exhibit features 60,600 
frames of video totaling 90 million pixels and more 
than 500,000 cubic feet of projections. 
 “The iconic Masonic Temple in East Quarter 
is coming back to life for the people of Dallas,” 
said Svetlana Dvoretsky, Lighthouse Immersive 
Producer. “To open with such a moving exhibit 
seems only right,” 
 But the Van Gogh exhibit is just the beginning. 
The 46,000-square-foot Lighthouse Dallas is 
expected to draw more “next-generation socially 
and culturally conscious programming,” according 
to museum officials.  

 “Dallas is a progressive city, and we can’t wait to 
be a part of the arts and entertainment community 
here,” says Diana Rayzman, Co-Producer and 
President of Impact Museums. “We look forward 
to bringing the city a roster of groundbreaking 
exhibitions in the years to come .”

NEW & NOTEWORTHY

LIGHTHOUSE DALLAS

Attalie
Baboushi
Bobbers
Double Tap
Hard Shake
Hawthorn
Ichi Ni San

Jaxon
La Duni
Monkey King 
Noodle
Ounce
Press Waffle Co.
Revolver Taco 

Lounge
Rise + Thyme
Saturday 
Morning Ice 
Cream
The Dock
Zalat Pizza

Home to the Immersive Van Gogh Experience
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Developer Shawn Todd is among the 
pioneers behind the resurgence of 
Downtown Dallas over the past 25 

years. 

In 2007, his real 
estate investment 
company, 
Todd Interests, 
acquired the 
United States 
Post Office and 
Court House 
building at 

400 North Ervay St., built in 1929 as 
the largest federal building in the 
South. What followed was an award-
winning renovation, restoration, and 
repurposing of the landmark into luxury 
residences, executive office suites, 
and an artisan café and bakery (a post 
office also still operates in the building).  

 More recently, Todd and his team 
transformed the last remaining vacant 
Downtown building, the former First 
National Bank at 1401 Elm St., as part 
of a state record $465 million historic 
preservation project. The company 
is also building a complete mixed-
used development on the east side of 
Downtown, the East Quarter, with the 
100-year-old Meletio building serving 
as its centerpiece. 

 DDI President & CEO Kourtny Garrett 
recently spoke with Todd about his 
vision for both The National and East 
Quarter. 

KOURTNY GARRETT: The National is 
the last vacant building in Downtown 
Dallas to be redone. Tell us about the 
vision that you all had when you took on 
the project?
SHAWN TODD: We knew the building 
was too large to be all office. We knew 
the success that multi-family has had 
Downtown. So, the vision was to have 
great residential, to have a five-star hotel 
like Thompson Dallas that has a full spa, 
multiple restaurants within the building. 
 The building is 1.4 million square feet. 
At the street level, we’ve got about 
25,000 square feet of retail, and you’ve 
got about 30,000 to 40,000 square feet 
of office space on the lower floors. Then 
you’ve got 219 hotel rooms that average 
over 700 square feet. 
 Within the building you’ve got Catbird, 
a restaurant open 7 days a week, 
then you have Nine, which is the main 
restaurant for breakfast and lunch, 

and Monarch, which is a phenomenal 
experience, the food is remarkable. And 
then Kessaku is a 25-seat sushi bar with 
Chef Hari Chan. 

 So, you take those uses and then you 
layer in 330 luxury apartments, along 
with that and a tremendous amount of 
amenity space for the apartments on the 
ninth floor.

KG: Moving over to the East Quarter on 
the East side of Downtown… The first 
time we talked about this project, you 
came into my office with a crazy idea. 
Tell me about that first plan you all had 
for this area. 

ST: The vision was to preserve and 
restore a couple dozen buildings and 
then to provide so much of what we 

believe it is that people want today 
in the urban setting: great sidewalks, 
great art, great food and beverage and 
remarkable office space.

 It was crazy in that it took a few years 
to pull it all together. But we started in 
your office to a high degree because 
DDI and the 360 Plan had been so 
significant. 

KG: Tell us about 300 Pearl in the East 
Quarter and how this project came to 
fruition?

ST: We’ve got 200,000 square feet of 
Class A office – and not a bad view of 
Downtown. 

 We put a lot of time and thought 
into stepping back the architecture 
so that we didn’t overshadow the 
historic buildings, but also investing a 
tremendous amount of architectural 
talent and money into the facades of 
the building. It costs a lot of money 
to do that, but we think people really 
appreciate it when that happens. 

 We have two other large additional 
development sites that can take up 
to 1.2 million square feet of additional 
development. So, in essence, someone 
could have an entire campus here. It 
starts to create a fabric of where people 
want to get together and want to 
connect. 
To see the full video interview with 
Kourtny Garrett and Shawn Todd, visit 
YouTube.com/DowntownDallas.

Downtown Dallas

A PIONEER FOR DOWNTOWN REBIRTH

Between Now and When, 
Downtown’s business recruitment 
marketing campaign, officially 
(re)launched this summer 
with a refreshed website 
(downtowndallasnow.com) 
featuring detailed information 
and stats demonstrating how 
Downtown Dallas is a premier 
urban destination for business and 
residential relocation.
The campaign includes digital and 
programmatic ads, paid search, and 
even a special insert in the Wall 
Street Journal with circulation in the 
California, New England, New York, 
and Chicago markets. 
The campaign has performed 
extremely well, in fact far above the 
industry average.  
The campaign is designed to 
supplement the Downtown 
Dallas, Inc. staff in their corporate, 
business, and retail recruitment 
efforts. As part of this important 
endeavor, Downtown Dallas, Inc. 
sponsored, and will represent 
Downtown, at the Site Selectors 
Guild Fall Forum in Downtown 
Dallas in late 2021. 

LOOKING TO THE FUTURE: BETWEEN NOW AND WHEN

EXECUTIVE
SUMMARY
The second month of the campaign is continuing to perform 
well with all channels & partners delivering in full. 

1.35M Total Impressions, 7,510 Total Clicks:

• The Display campaign delivered 1,285,758
impressions and 5,495 clicks

• The Paid Search campaign delivered 71,830
impressions and 2,052 clicks

As a reminder, the digital campaign is paused during the 
month of August and will resume on September 1.
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DISPLAY
OVERVIEW
In July, the Programmatic campaign delivered in full with 
1,285,758 impressions with 5,495 clicks driving 743 
conversions:

• The CTR was 0.44% (almost 9x the industry average of
0.05%)

• Viewability was 86% (Well above the benchmark of 60%)
• This helps maintain impressions quality

All partners not only delivered in full, but also over delivered 
~47,000 in added value impressions:

• MobileFuse
• $56 in Added Media Value

• StackAdapt
• $308 in Added Media Value

4

Campaign 
Benchmarks

Campaign
Totals

0.05% 0.44%

60% 86%

Click Thru Rate

Viewability

impressions each month since 
launch of the Between Now and 

When campaign.
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1.35M

East Quarter

Thompson Dallas
Shawn Todd

A D E S T I N AT I O N I N E V E R Y D I S T R I C T,
E XC E L L E N C E AT A L L A N G L E S 

A N E C O N O M Y E S TA B L I S H E D O N O P P O R T U N I T Y
At every level, Downtown Dallas is a pioneer in inviting innovation, attracting 
talent, and inspiring success. With some of the lowest taxes and operational costs, 
plus a variety of attractive state incentives and a robust infrastructure, it’s no 
wonder Downtown attracts some of the world’s biggest businesses and top talent.

OVER

PUBLIC INCENTIVES
INVESTED TO DATE

$400M IN CURRENT
DEVELOPMENT 

PROJECTS

$4B
OVER

IN PRIVATE 
INVESTMENT

SINCE 2010

$7B ACRES OF 
DEVELOPABLE  

L AND

86
Discover how Downtown means business:

Click Thru Rate

Viewability

Click Thate

Wall Street Journal inserts in New 
England, Chicago, New York and 
California.

Dallas Business Journal partner hub: 
partners.bizjournals.com/greater-dallas-
fort-worth/downtown-dallas/
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Guest article by Tricia Linderman 

Klyde Warren Park serves as a central 
gathering space for Dallas and its 

visitors, welcoming 
more than one 
million guests 
each year. The 
5.2-acre deck park 
is a highly active 
space, providing 
free programming 
for the public 
ranging from yoga 
to lecture series to 
outdoor concerts 

and films. Guests can also enjoy a bite 
to eat from one of the famous food 
trucks or the soon-to-open Mi Cocina 
on the Park.    
  As the Park gets ready to celebrate its 
tenth anniversary, there are some very 
exciting projects underway including:  

• My Best Friend’s Park, a beloved 
amenity for all Dallas dogs and 
their owners, is being relocated 
across the street to a bigger and 
shadier space that is sure to make 
tails wag.

• The space closest to Pearl Street 
will be transformed into an iconic 
water fountain that will beckon 
children to play in its shallow 
pools and delight guests with 
choreographed water shows.

• The Children’s Park is going to 
be expanded and enhanced 
including new play equipment, a 
climbing wall, and a family picnic 
pavilion. 

• Nearly 2 acres of new park will 
be added to the west towards 
the Perot Museum of Nature and 
Science.  

The Park is privately operated and 
managed by the Woodall Rodgers Park 
Foundation. 

Further information can be found at 
www.klydewarrenpark.org. Follow us 
on social media. 

Downtown Dallas

Guest article by Amy Meadows 

Parks for Downtown Dallas (PfDD) is 
a 501(c)(3) foundation established in 

2015 to advance 
the long-term 
development 
and support of 
public parks within 
Downtown. PfDD is 
building four new 
parks in the city 
center, the fourth 
and final by year-end 
2023. 
The Covid-19 

pandemic brought a renewed 
appreciation and gratitude for our 
parks and trails. When offices, 
restaurants, gyms, museums, and 
other social spaces closed their 
doors, neighborhood parks were 
havens to meet with friends and 
family, have a picnic, exercise, and 
simply provide an opportunity to get 

out of the house and reconnect with 
nature and the outside world. Parks 
are the closest thing to a backyard 
most Downtown residents have for 
their growing families and furry best 
friends. In the work from home-era, 
parks have proven to be an essential 
part of building a resilient Downtown 
community. 
 Fortunately, a public-private 
partnership between Parks for 
Downtown Dallas and the City of 
Dallas was already underway to bring 
a new wave of urban neighborhood 
parks to fruition. Pacific Plaza, West 
End Square, Carpenter Park, and 
Harwood Park are cited in the City’s 
2013 Downtown Parks Master Plan 
Update as “Priority Parks” for the city 
center. Today, two of the four Priority 
Parks are complete and open to the 
public. 
 Pacific Plaza and West End Square, 
both previously parking lots, are now 

vital public parks that have been 
embraced by residents and visitors. 
 Two more parks will be added to the 
Downtown landscape in the next two 
years. Carpenter Park and Harwood 
Park will be green bridges connecting 
Downtown’s East Quarter District and 
Dallas Farmers Market area to nearby 
Deep Ellum. 
 The expansion of the Downtown 
Dallas parks system is moving at an 
accelerating pace thanks to civic-
minded citizens, local philanthropic 
institutions, and businesses investing 
in the Priority Parks initiative. Parks 
for Downtown Dallas is committed 
to working with the City, Downtown 
Dallas, Inc., and local partners to 
create a vibrant community of parks 
that elevates the Downtown Dallas 
experience for years to come. 
Visit parksfordowntowndallas.org to 
learn more and support our mission, 
For the Greener Good.  

KLYDE WARREN PARK SET TO EXPAND

A PARKS RENAISSANCE

Pavilion and Jacobs Lawn

CARPENTER PARK FAST FACTS
Opening in 2022
Address: 2201 Pacific Avenue 
Size: 5.6+ acres
Park Features: Food truck plaza, 
interactive fountain, gardens and 
lawn, walking path, basketball court, 
children’s nature play, dog run, and 
a public sculpture by renowned 
artist Robert Irwin

HARWOOD PARK FAST FACTS
Opening in 2023
Address: 408 South Harwood Street
Size: 3.8 acres
Park Features: Playground, splash 
pad, swings, multi-function sport 
court, two dog parks, a great lawn, 
and a gold ring arbor that frames a 
small stage for events 

Pacific Plaza
NOW OPEN

West End Square
NOW OPEN

Harwood Park
OPEN 2023

Carpenter Park
OPEN 2022

Tricia Linderman 
Executive Vice 
President - Klyde 
Warren Park

Amy Meadows
CEO - Parks 
for Downtown 
Dallas

Downtown-based Jacobs donated $8 million to the Klyde Warren Park Foundation to 
expand the beloved greenspace.
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Downtown Dallas

DOWNTOWN IS A HUB FOR EDUCATION

Downtown Montessori at Ida B. 
Wells Academy is Dallas ISD’s first 
Pre-K to 3rd grade Montessori 
school located in the heart of 
Dallas, serving families living and 
working in the Downtown area. 
With each passing year, a grade 
level will be added, up to 8th 
grade.  2021’s enrollment includes 
287 children.  Their demographics 
support the 50/50 socioeconomic 
model to create a diverse learning 
environment. 
 The school’s ideal location 
allows the district to address 
the needs of parents who live 
and work in downtown Dallas by 
providing preferential enrollment 
to those who live and work in the 

neighborhood. As an innovation 
school, it has access to additional 
resources to implement innovative 
models that align with the 
instructional needs and interests 
specific to every student.
 Dallas ISD has seen a high 
demand for Montessori schools, 
with there being three times as 
many applications as there are 
available seats. The Montessori 
philosophy of education is based 
upon respect for the child and a 
desire to guide each child so that 
he/she may become a responsible 
member of society.  Montessori 
education is both a psychology of 
child development and a learning 
system for guiding development. 

CITYLAB
The CityLab experience means 
students will be prepared as the next 
generation of design professionals 
and civic leaders equipped with 
an understanding of the urban 
environment. 
 Programs include Architecture, 
Environmental Science, Urban and 
Regional Planning (leading to one 
or more endorsements in Business 
and Industry, Public Services, or 
Multidisciplinary Studies)

• CLHS graduated its first class 
in June 2021:  72 students.  
Graduates were accepted into 40 
colleges and received $1.6 million 
in scholarships (including two full-
ride scholarships to UT-Austin and 
one to Texas A&M-Corpus Christi).  
• Patricia Lopez, a current CLHS 

student, received a Gold Impact 
Award from the Association for 
Learning Environments for a 
project she spearheaded that 
will improve the mental health of 
her fellow students, called “Calm 
Pods.”  The award comes with a 
$7,500 prize that will go toward 
the purchase of supplies to create 
the “Calm Pods.” 

• CLHS received a $25,000 grant 
from the National Institute for 
Transportation and Communities 
to monitor, using GIS software, 
transportation, and environmental 
justice issues along the Trinity 
River.

• Mary Nunley, founding CLHS 
math teacher, was a finalist for 
Dallas ISD’s 2020-21 Teacher of 
the Year.  

DOWNTOWN MONTESSORI AT IDA B. WELLS ACADEMY

From even the youngest educational aspirants to those seeking graduate degrees and Ph.D.s, students looking to excel 
academically can turn to Downtown Dallas, served by more than 30 learning institutions.  
 Dallas ISD has more “A-rated” campuses than any other school district in Texas and houses some of the best high schools in 
the nation, according to U.S. News and World Report. In the Texas rankings, Dallas ISD was the only North Texas district to make 
the top 10 high school list.
 Over 250,000 enrolled college students have their pick of 12 bachelor’s and master’s programs in business administration at 
15 major universities near the City Center. And as education becomes ever more integrated with the city’s online infrastructure, 
Downtown is equipped to offer some of the highest internet speeds in the country, according to OpenSignal.

The first graduating class from CityLab 
High School.

$535
 MILLION
Bond funding

WHAT’S NEXT FOR 
DOWNTOWN EDUCATION?
Bond funding is in place for the new 
Dallas College Education and Innovation 
Hub.  The $535 million for the hub 
includes a new Downtown Dallas El 
Centro College campus.
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DART D2 
Advancement of the DART D2 Subway project continues to 
be a key priority for DDI and Downtown stakeholders. As 
DART continues project development, the emphasis is now 
on the East End Alignment focus area and property impacts 
and opportunities. DDI staff has provided consolidated 
feedback for each of the remaining proposed alternatives and 
will remain engaged as a project partner as a final alignment 
proposal is advanced to the Dallas City Council for approval. 

I-30 
DDI has continued to assist in the design and development of the 
I-30 Canyon corridor reconstruction currently being led by the 
Texas Department of Transportation (TxDOT). Reconstruction of 
this corridor offers opportunities to reconnect Downtown and the 
Cedars, along with improving key district connectors, and unlocking 
significant development opportunities. DDI is working closely with 
TxDOT, the City of Dallas, the North Texas Council of Governments, 
and adjacent landowners with a focus on restitching these two 
neighborhoods through decking opportunities, open space, and 
vertical development at key locations. 

PARKING METER CHANGES  
DDI staff, in partnership with the City of Dallas Department of 
Transportation, has proposed removal of the Downtown parking 
meter morning and afternoon parking restrictions. Already in 
place throughout 2021 as a pilot to support our ground-level 
businesses, this permanent change will allow for additional use of 
curb lanes for increased parking access, as well as parklets and 
pop-up patios at key locations. 

CONVENTION CENTER MASTER PLAN 
This year, the City of Dallas began development of the Kay Bailey 
Hutchison Convention Center Dallas Master Plan, a 10-year 
phased strategy to reposition the facility, improve connections to 
Downtown, and encourage new adjacent development. DDI staff 
serves on both the Convention Center and Multimodal Facility task 
forces to promote and incorporate implementation goals of the 360 
Plan focus area study. 

Hoque Global CEO Mike Hoque 
spent years quietly assembling 
property on the southern portion of 
Downtown Dallas, a sea of surface 
parking lots. 
 Now, his vision for NewPark Dallas, 
a hub for technology, innovation, 
and education on the long-quiet 
south side of the city core is taking 
shape. 
 One of the key elements of the 
plan is Hoque Global’s proposal, 
in partnership with KDC, for 
development of Dallas Independent 
School District schools. It is a key 
part of the Newpark Dallas vision for 
a catalytic, mixed-use development 
that will bring much needed vibrancy 
to the area. 
 Downtown Dallas, Inc.’s (DDI) 360 
Plan notes that great schools are 
needed throughout the urban core 
to continue to attract and retain 
families. Schools must be woven into 
the fabric of our neighborhoods and 
must partner with local organizations 
to formulate multidisciplinary 
curriculum for students. 
 That is why DDI worked for 

nearly a decade advocating for 
Downtown’s first-ever public 
elementary school, which ultimately 
became the Downtown Montessori 
at Ida B. Wells Academy. Prior to 
that, DDI pushed for CityLab High 
School and have worked closely 
with that institution since its opening 
in 2017.
 For the NewPark vision to come to 
fruition would be another success in 
a decades-long transformation for 
Downtown Dallas into a complete, 
family-friendly neighborhood.  

Downtown Dallas is served 
by more than 30 learning 

institutions

Downtown Dallas

The world has gotten to know 
Booker T. Washington High School in 
Downtown Dallas as the place that 
has produced a stellar list of famous 
graduates, including Norah Jones, 
Erykah Badu, and Roy Hargrove over 
recent decades. 
 Booker T. Washington High School 
for the Performing and Visual Arts has 
been the Dallas Independent School 
District arts magnet that it is today for 
45 years, but the school’s complete 
history stretches to 1922. 
 It was then that the school opened as 
the first and only African-American high 
school in Dallas. In celebration of that 
rich 100-year history in the city center, 
the school is planning a series of major 
events with the theme of “Two Schools, 
One Story.”
 “We’re truly excited that this is our 
100th year anniversary at Booker T. 
Washington High School,” Principal 
Scott Rudes told WFAA-TV in a recent 
interview. 
 “Students walked for miles to come 
to Booker T. just for the educational 
opportunities that it presented,” Rudes 
said. “So, from its very inception, 

Booker T. Washington High School has 
been a pioneer for students throughout 
the City of Dallas.”

 Still the only school in the Dallas Arts 
District, the original incarnation of the 
school included baseball legend Ernie 
Banks and playwright Dr. Ted Shine. A 
statue of Banks was dedicated outside 
the school in recent years, a nod to the 
Baseball Hall of Fame member fondly 
known as “Mr. Cub” for his 19 years 
playing for the Chicago Cubs. 

 The Texas Center for the Book will 
officially designate the campus as a 
literary landmark December 1. A plaque 
will be installed in honor of Dr. Shine, 
the creator of more than 100 plays 
who also wrote on the contributions of 
African Americans to American theater. 

To learn more, please visit dallasisd.
org/bookert. 

DDI TAKES A SEAT AT THE TABLE ON TRANSFORMATIVE 
PLANNING PROJECTS

A VISION FOR A VIBRANT, URBAN 
COMMUNITY, WITH EDUCATION AT ITS CORE

A CENTENNIAL CELEBRATION AT HISTORIC 
DOWNTOWN HIGH SCHOOL

15 major universities near 
the City Center

I-345 
DDI continues to work with TxDOT, the City of Dallas, and stakeholders 
to promote the principles and goals of the 360 Plan to help guide the 
selection of a preferred reconstruction scenario for I-345. Both DDI 
staff and the DDI Mobility Committee have provided feedback to the 
five proposed alternatives focusing on maximizing the opportunity 
for new development, increased connectivity, and seamless linkages 
between Downtown and Deep Ellum. 

CURB LANE MANAGEMENT STUDY 
DDI has been engaged as a partner with the City of Dallas 
Department of Transportation to help guide development of a 
Curb Lane Management Policy to balance uses in the outside 
lanes throughout Downtown. These spaces provide a variety 
of valuable functions that support Downtown vibrancy such 
as on-street parking, public transportation, micromobility, 
rideshare drop-off, and parklet opportunities. Maximizing 
the benefit and value of curb lane-adjacent spaces is an 
implementation goal of the 360 Plan and DDI will continue 
to guide this policy development to ensure we maximize the 
value of this key urban asset. 

MOBILITY COMMITTEE
The DDI Mobility Committee provides strategic and technical 
guidance to the DDI team, City staff, and other agencies 
related to transportation, mobility, and related urban design 
issues.  The Committee is lead by DDI Board of Directors 
member Allan Zreet, Managing Principal at Jacobs.

For more information about our 
updates on transformative projects visit 
downtowndallas360.com.
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In the fall of 2018, Downtown Dallas, Inc. (DDI) launched 
a pilot program to address homelessness in Downtown 
Dallas. Since then, the program has grown into an 
adopted part of what the organization does every day. 

 The mission of DDI’s homeless outreach program is to 
be a steward of Downtown Dallas by implementing an 
innovative approach to street outreach, in combination 
with supporting the homeless solutions community in 
their efforts to end homelessness.  DDI acts as a facilitator 
through a “Relate and Refer” approach which identifies 
an individual’s needs and matches those needs with 
the relevant long-term care service providers, including 
shelters, recovery programs, mental health facilities, 
and job placement services.  

 The DDI Homeless  Outreach Team engages 
in meaningful conversations in the field with the 
unsheltered homeless and helps to build a roadmap 
out of homelessness. A core principle of DDI’s 
homeless outreach program is consistent and quality 
engagement with homeless individuals which helps 
create a Downtown where all feel welcomed and 
inspired to dream big.  

 In 2020, we integrated a Dallas Police officer into our 

team efforts.  The mission is to insert a uniformed police 
officer into the outreach cycle at the beginning versus 
the typical enforcement-only approach.  Through this 
partnership, we’ve achieved success in some instances 
where there was previously a barrier, as well as building 
trust of law enforcement. 

In 2021, our Homeless Outreach Team is on track to 
complete:

• Over 4,000 engagements

• Over 175 connections to shelter beds

• Connect over 300 individuals with family/support 
system through Homeward Bound

• Place over 100 individuals into substance abuse 
recovery programs and boarding homes

  Thanks to collaboration with the City of Dallas 
Office of Homeless Solutions and many other partner 
organizations, DDI has made a positive impact.  A 
special thank you UT Southwestern Department of 
Family and Community medicine, The Cardboard 
Project, The Bridge, DPD Outreach Initiative, and SOAR 
Partnership.

DOWNTOWN DALLAS, INC. CREATES INNOVATIVE PROGRAM 
TO HELP INDIVIDUALS EXPERIENCING HOMELESSNESS

Downtown Dallas

Downtown Dallas, Inc. continues to make park activations a priority.  
We’ve started new events like salsa classes, yoga, cardio classes, movie 
nights, interactive art installations, and more - all free and open to the 
public.  For a full list of events, visit downtowndallas.com/events.

SUCCESS STORIES
On a recent morning, a homeless man flagged 
down our team members, who don purple 
“Homeless Outreach” shirts.
 The man told DDI’s Samantha Moran and 
outreach team that after years of battling a 
heroin addiction, he was ready for help. 
 Samantha and Bernadine quickly got to work, 
placing the man in the Adult Recovery Program 
at the Salvation Army in Fort Worth.

Samantha Moran met Johnny in 2020 outside 
the Press Box Grill on Main Street.  At the time, 
Johnny had been struggling with homelessness 
due to addiction. He was at rock bottom and 
willing to take any help he was given.
 He first went to detox for a few days and, 
from there, the DDI Outreach Team got him into 
Salvation Army Adult Rehabilitation Center, a 
six-month intensive substance abuse program.
 Johnny graduated from the program in 
2021, and Samantha attended to celebrate his 
success.

Greyhound bus security recently requested DDI 
assistance with a boy, 12, and girl 14, who had 
been reportedly dropped off and were without 
parents.
  DDI Homeless Outreach Assistant Manager 
Samantha Moran and DDI Security Officer 
Sherrica Bradley responded and gathered 
information from the kids and the Greyhound 
security officer. Our team called 911 and learned 
the kids were runaways.
 Thanks to Samantha and team, the children 
were ultimately reunited with their mother.
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KEEPING DOWNTOWN CLEAN & SAFE
Downtown Dallas, Inc.’s (DDI) first priority is to ensure 
Downtown remains “Clean & Safe.”  In this endeavor, 
we ensure critical cleanliness and safety services, 
thanks to the dedication of our Downtown Clean Team 
and Downtown Dallas, Inc. Security. 
KEEPING DOWNTOWN SAFE

DDI works every day to improve quality of life for 
workers, visitors, and residents, which includes making 
sure the Downtown area remains one of the safest in 
the city. This is why the organization works directly with 
the Dallas Police Department, DART Police, Downtown 
Security Directors Association, and other public safety 
organizations to address public safety issues and 
coordinate efforts. 
DDI funds the Downtown Dallas, Inc. Security team, 
providing up to 55 security officers who act as extra 
eyes and ears to the Dallas Police Department.
We also provide the See Say Now app.  This free app 
that enables users to safely and securely communicate 
with Downtown Dallas, Inc. Security and Clean Team 
for non-emergency issues. 

Dallas Emergency Response Coordination
DDI partners with the City and Dallas Police as 
part of an emergency preparedness partnership 
focused on communications before, during, and after 
emergencies, exercising disaster plans, and sharing 
training opportunities for anyone seeking to become 
better informed and better prepared.  

Downtown Camera System

The Dallas Police Department monitors 90 cameras 
24/7 in the Downtown area that are funded by DDI. 

KEEPING DOWNTOWN CLEAN AND BEAUTIFUL

DDI works every day to improve the quality of life for 
everyone in Downtown, and that means keeping the 
streets maintained to the highest of standards.

The Downtown Clean Team is a group of 20 full-
time employees, dedicated seven days a week to 
keeping the streets and sidewalks clean by picking 
up litter, removing graffiti, and assisting with many 
public improvement projects in Downtown. Since the 
pandemic began, the Clean Team enhanced those 
services and now sanitizes high-touch items in the 
public space and parks such as tables, benches, 
playgrounds, and trash receptacles. DDI also increased 
funding in efforts to double the frequency of power 
washing.  
Other Clean Team programs include:
• Mowing and weed removal
• Tree planting, pruning, and fertilization
• Tree and flowerpot watering
• Tree well repairs and maintenance
• High-pressure sidewalk washing
• Bench and bike rack repair and cleaning
• Trash container repairs and replacements
• Sanitization services for high-touch elements in 

public spaces.

DDI participates in the beautification of Downtown 
by making visual improvements to the landscaping, 
public right of way, and other special projects.  DDI 
strives to keep Downtown a clean and an enjoyable 
environment for urban life. Through October, DDI has 
spent or committed to spend over $250,000 in public 
space improvement projects.  This includes lighting 
enhancements, DDI’s Matching Grant Program, and 
landscape and sidewalk improvements.  

We have completed over $150,000 in improvement 
projects in Downtown parks, including LED lighting 
upgrades at Main Street Garden and Pegasus Plaza. 

KEEPING DOWNTOWN CLEAN & SAFE

DOWNTOWN DALLAS NEWS Downtown Dallas

SUCCESS STORY

We received the following email from a woman 
who wished to commend DDI Security Sergeants 
Timothy Walker and Roshard Germany.

To whom it may concern,
I am a mother of a very troubled child who 
has found her self home less in Dallas down 
town. My daughter suffers from mental 
disorders and although there is no reason 
anymore for her to be homeless she chooses 
to stay on the streets. I spent the last couple 
of days looking for her and eventually ran 
into Sgt Walker, Sgt Germany and they were 
a God send. They assisted me in more ways 
than any police officer ever would and I pray 
that people and companies would more 
reflect your employees. They spent the last 
two nights on patrol looking out for my child 
and finally found her for me. They refused 
to let me go the areas that they deemed 
too unsafe and made sure they patrolled 
that area themselves and put themselves in 
harms way to ensure my safety.
I applaud them and want to thank you for 
making Dallas safer.
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DOWNTOWN DALLAS IN THE NEWS

The Federal Deposit Insurance 
Corporation has leased 163,005 square 
feet at Plaza of the Americas, one of the 
largest new leases signed in downtown 
Dallas within the last decade.

The long-term lease at 600 N. Pearl 
St. will see the federal agency relocate 
its regional office from Energy Plaza 
at 1601 Bryan Street. Transwestern’s 
Kim Brooks, Justin Miller, Paul Wittorf 
and Laney Underwood represented the 
landlord while Keith Lavey, Victoria 
Abbasi, Charles Dilks, Matt Johnston, 
Kurt Stout, Connor Faught, Travis 
Ewert and Mary Stoner of Colliers 
International represented the tenant.

“This commitment is fantastic news 
for downtown Dallas and is indicative 
of the district’s overall attractiveness,” 
said Brooks in a prepared statement. 
“Plaza of the Americas provides a truly 
unique office experience with on-site 
access to numerous dining options, 
retailers and a hotel in the Dallas 
Arts District. We continue to see very 
positive leasing momentum on this 
project.”

Plaza of the Americas features 1.09 
million square feet across two 25-story 
office towers, a Marriott hotel with 
40,000 square feet of event space, a 
13-story glass atrium that features more 
than 20 retail and restaurant options 
and an indoor urban garden. The 
project also includes on-site parking, 

a fitness center, conference facility, 
connectivity to the adjacent DART 
Pearl/Arts District Station and retail 
options accessible via skybridges to 
adjacent buildings. M-M Properties, in 
partnership with a separate account 
managed by Clarion Partners, owns 
the property.

The FDIC lease is just the latest 
victory for Plaza of the Americas. 
In November, Dallas-based law 
firm Thompson Coe renewed its 
69,130-square-foot lease at the 
property. In April, accounting firm 
Saville Dodgen & Company renewed 
its 20,769-square-foot headquarters 
lease. In May, investment banking 
firm Estrada Hinojosa moved its 
headquarters to the property after 29 

years at Comerica Bank Tower.
Only a few downtown leases 

were larger in the last decade than 
this move by the FDIC. According 
to Transwestern, larger new leases 
included Goldman Sachs taking about 
180,000 square feet at Trammell 
Crow Center in 2017, KPMG taking 
about 182,000 square feet at 2323 
Ross Avenue in 2013 and the EPA 
taking about 213,000 square feet 
at Renaissance Tower in 2016. 
The FDIC lease is also the second 
100,000-square-foot deal to happen 
downtown in the last few weeks. 
Earlier this month, Integrity Marketing 
Group took about 100,000 square 
feet at Fountain Place, relocating its 
headquarters from Cypress Waters.

Dallas-based Integrity Marketing 
Group is trading in its office space at 
Cypress Waters for a new headquarters 
in downtown Dallas.

The insurance company is taking just 
under 100,000 square feet across six 
floors at Fountain Place, according to a 
report by the Dallas Morning News. This 
is the largest relocation to downtown 
since the start of the pandemic. The 
company’s previous headquarters 
address was 9111 Cypress Waters Blvd.

Before selecting Fountain Place, 
Integrity Marketing Group looked to 
stay around Cypress Waters before 
determining that it needed more space 
for future growth. The company also 
looked at Frisco, Plano and Uptown, 

CEO Bryan Adams told DMN. Since the 
start of 2021, Integrity Marketing Group 
has grown from 1,700 employees to 
nearly 5,500 employees. Hundreds more 
are expected to be added over the next 
few years. The company is the nation’s 
leading independent distributor of 
life and health insurance products for 
seniors.

“Fountain Place has been one of 
the most iconic buildings downtown,” 
Adams told DMN. “It’s an opportunity 
for us to have a big urban building and 
presence in a world-class facility.”

The 58-story, 1.27 million-square-
foot Fountain Place opened in 1986 
and is located at 1445 Ross Avenue. 
Owned by Atlanta-based Goddard 
Investment Group, the property 
underwent a $70 million renovation in 
2019.

“I think most tenants that have 
been out there have been looking for 
the shiny new gem. Our renovations 
have placed us in a very good spot in 
that sense,” Quito Anderson, principal 
and chief investment offer at Goddard 

Investment Group, told the Dallas 
Business Journal. “While we’re not a 
brand-new building, we have pretty 
much all the characteristics of a brand-
new building at a more affordable 
rental rate.”

Federal agency signs one of downtown’s largest leases in a decade

Local insurance company makes 100K-SF HQ move from Cypress 
Waters to downtown Dallas

This article originally appeared online at dallasbusinessjournal.com on June 23, 2021. 

Therabody, a wellness company 
out of Los Angeles, is expanding its 
footprint by putting a second U.S. 
headquarters location near downtown. 

The company, known for the 
handheld massage therapy device 
Theragun, will move into the top 
floors of the 1930s-era 2200 Main. The 
building is the largest of 30 properties 
across eight blocks owned by Todd 
Interests. The district, called East 
Quarter, is located on the east side of 
downtown, near Deep Ellum.

The new location will bring with 

it more than 50 new jobs and the 
company has plans to expand its 
presence in North Texas beyond the 
corporate headquarters.

Theragun will join a number of 
companies that call East Quarter home, 
such as local tech services firm Dialexa, 
which occupies 11,000 square feet 
within a nearly 100-year-old building 
at 2200 Commerce Street.

“Therabody is at the forefront of 
wellness, technology and design,” 
said Todd Interests managing partner 
Patrick Todd in a prepared statement. 
“The company’s mission pairs perfectly 
with East Quarter’s mixture of indoor 
and outdoor amenities, historic and 

new construction, and world-class 
restaurateurs.”

The second headquarters will be in 
addition to its original hub in the heart 

of downtown Los Angeles. Therabody 
has five branded retail locations and its 
products are sold in more than 10,000 
stores nationwide.

Los Angeles-based wellness company puts second headquarters 
in downtown Dallas
By Taylor Tompkins  –  Assistant 
Managing Editor, Dallas Business 
Journal 

This article originally appeared online at dallasbusinessjournal.com on June 18, 2021. 

This article originally appeared online at dallasbusinessjournal.com on June 1O, 2021. 

Ryan Salchert  –  Staff Writer, Dallas 
Business Journal 

Ryan Salchert  –  Staff Writer, Dallas 
Business Journal 

SUBMITTED PHOTO

The East Quarter district in Dallas.

Fountain Place

JAKE DEAN
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DOWNTOWN DALLAS IN THE NEWS

DALLAS — While many urban areas across the country 
struggle to come back online as part of America’s new 
normal, Downtown Dallas has a different story to tell.

It not only survived the pandemic. It thrived in spite of it.

The downtown area now has 12,000 residents. While 
there were 40 vacant buildings downtown 20 years 
ago, today there are none.

“Fortunately, we went into the pandemic in such 
a strong position. Over $11 billion invested in the 
revitalization of downtown, leading into that $4 billion 
of projects that were under construction,” Kourtny 
Garrett said on Y’all-itics.

Kourtny Garrett is the president and CEO of Downtown 
Dallas, Inc. (DDI), which helps to develop and market 
Dallas’ central business district. Their job includes 
everything from luring new businesses downtown to 
improving infrastructure and adding parks. 

She said it was difficult to envision the success during 
those first, tough days of the lockdown.

“The most surreal moment was in that, probably, first 
two or three days of the mandated shutdown when 
we literally saw 135,000 office workers leaving their 
offices. People were walking down the street with their 
monitors,” said Garrett.

Pivoting operations during the pandemic

Within 90 days after the shutdown began in 2020, 
Garrett said DDI retooled their entire team with 
members either working on crisis management and 
communications or recovery. DDI has since doubled 
down on its national and staycation marketing and the 
results are obvious, she said.

“We’re seeing the interest from both coasts,” Garrett 
said. “Businesses are waking up and saying, gosh, 
we can go into a place that is more business friendly, 
more cost effective and because of the development 
improvements that have been made over the last 
decade or so, particularly in downtown, it’s a great 
quality of life, the arts, the culture, the urbanism.”

Integrity Marketing Group just took the plunge, moving 
from Coppell to downtown. That company, which 
focuses on life and health insurance for seniors, leased 
100,000 square feet at Fountain Place. 

CEO Bryan Adams said the building’s renovation was a 
big factor in their decision. The more than $75 million 
job included a new lobby, a 10-story parking garage, 
a conference space and more retail and restaurant 
space. While they looked at other areas in and around 
the Dallas metro, including building a new campus in 
Coppell, the ability to quickly move into an iconic space 
with lots of room to grow was the final selling point.

“The downtown area is experiencing an amazing 
renaissance right now. There’s a vibrant energy in the 
area that is only going to increase as the economy 
continues to recover from the effects of the pandemic. 
We wanted to be part of that dynamic environment,” 
Adams told Y’all-itics. “We see Fountain Place as 
kind of an oasis within an oasis and a place for our 
collaborative team culture to thrive.”
BUILDING A DOWNTOWN WHERE PEOPLE WANT 
TO LIVE

The “livability” of downtown Dallas has become 
another huge factor as the area makes a name for 
itself post-pandemic. Garrett said in 1996, around 200 
people lived downtown. That’s also around the time 
reinvestment started picking up. In the 25 years since, 
the number of residents has grown 5,900% to 12,000. 

And that number is only going to increase. Garrett 
said all of the residential buildings are at least 90% 
occupied and there are 3,000 more units currently 
under construction.

There are also four new parks downtown. You’ll 
soon see more bike lanes and a return of all of 
those scooters, but this time, Garrett said, with more 
oversight.

There is also a focus on the “walkability” of downtown. 
DDI actually has a pedestrian master plan and the 
ultimate goal is to eliminate the “gaps” in your walk. 
Think about New York City. You can seemingly walk 
forever in that city and not even notice it because 
there’s always something to see.

Garrett said that’s been a challenge in downtown 
Dallas, because it has developed in “nodes.” Think of 
the Farmers Market, Main Street and the Arts District as 
separate, disconnected hubs. 

“Now we need to fill in those gaps because, truly, you 
can walk from the Farmers Market to the Arts District 
in nine minutes at a leisurely pace,” Garrett said. “But 
people don’t do it because you’re walking past vacant 
parking lots and empty storefronts.”

The downtown that thrived during the pandemic
With no vacant buildings, billions in investment and a record number of residents, businesses from both coasts want in on 
the Downtown Dallas action.

By  Michael McCardel
Published: June 22, 2021

This article originally appeared online at WFAA.com on June 22, 2021. 

MORE DOWNTOWN NEWS
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